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Media Kelddions

PUBLICITY SNAPSHOT
2008 Irmpressions

+ In 2008, travel features on Manitoba reached a potential circulation
of 121 million people worldwide.

* Manitoba was featured in mare than 500 different outlets.

* Media monitoring services in North America and Europe collected
positive Manitoba travel coverage waorth more than §7 million dollars

* Of that $7 million, Travel Manitoba generated $4.2 million dollars
worth of coverage (measured in equivalent ad value) exclusively
from media relations outreach initiatives. The articles illustrated here
are a few of the results.

MEDIA MILESTONES

Hosted Travel Media Conference

» Travel Manitoba co-hosted the Canadian Chapter Meeting of
the Society of American Travel Writers in August, Manitoba's
first ever travel media conference. The meeting provided
delegates with the opportunity to participate in story-gathering
and networking experiences in three separate venues:
Winnipeg, an VIAS Journey Morth by rail and in Churchill. A
primary goal of hosting travel media is to highlight Manitoba to
journalists and 1o eventually see articles written in newspapers,
magazines and websites around the world. Besides Travel
Manitoba and VIA Rail Canada, major partners included
Destination Churchill, Destination Winnipeg and Calm Air.

Strong Coverage

* |n the same season, Manitoba appeared in National Geographic
Adventure and National Geographic Traveler as a result of Travel
Manitoba'’s media relations efforts. The eight-page piece in the
October 2008 issue of National Geographic Traveler is about
belugas and bears and anchors a 14-page section “Called to
the Wild" on wildlife viewing around the world. Long-time
editor-at-large Bob Howells says in his article “I had watched...
one of Earth’s most magnificent animals move across his native
landscape, heeding his most fundamental instincts. All without
the aid of television wildlife programming. Amazing." Travel
Manitoba co-hosted Howells with Churchill Wild and the
Canadian Tourism Commission in 2006, Howells claims the lead
was planted in 2003 at Canada Media Marketplace in LA, The
ad equivalent value of the article is $525,000.

MNews Release Pickup
« Another article in the

TRAVEL MEDIA COVERAGE OF MANITOBA

MEDIA RELATIONS OUTREACH

$3 million from media
visits — up 4 percent from
2007

%1.2 million from
news releases, editorial
assistance

& in millions
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ADVENTURE

September issue of : :
National Geographic —~ .
Adventure resulted El] N ﬁ '+

from Travel Manitoba's ¢ ew ork ﬁmﬁ
distribution of a news

release entitled Going With the Flow: Canoeing Meets Yoga in
Backcountry Manitoba. The piece appeared as a round-up of

instant adventures, only two of which were in Canada.

The release was also picked up by The New Yark Times, MSNBC.

com, Budget Travel Online, dozens of websites and blogs and

resulted in at least 75 qualified leads and 20 bookings. Releases
highlighting The Costume Museum of Canada, Hudson Bay

Quest, and Wolf Howling also generated coverage.

German Market Expansion

* Continued expansion with German media relations by liaising

closely with our sales and public relations agency, Marketing
Services International {MSi) in Frankfurt, to increase German
media trips, translate and provide German website content,
distribute media releases and participate in four media events.



INTERNATIONAL
NON-U.S. MEDIA
RELATIONS

Canada and Manitoba are on the minds of German travelers,
in no small part due to our building presence in that market.
CTC-Germany launched a new travel media website (www,
kanada-presse.de) and reported outstanding coverage of
Canada. Its 2008 coverage doubled and tripled over 2007 in
the second and third quarters, respectively.

This year, Travel Manitoba partnered with the CTC-Germany
to host 8 German media polar bear trip and a Manito Ahbee
cultural media trip. The trip generated the most German
media interest ever, with six journalists from A-list outlets
dlong the lines of Meue Westfalische and Weltexpress.

Coverage from each of these trips has already resulted in an
equivalent ad value of more than $400,000 and has been
seen by close to one million readers, primarily in Germany.
Travel Manitoba hosted 19 German media this year, 15 per
cent of the total media hosted. Total coverage in Germany
only for 2008 was more than half a million dollars.

Travel Manitoba plans to build media presence in the UK.
as well as explore media activities in emerging international
markets such as Mexico and China. Initiatives may include
attendance at CTC marketplaces in emerging markets,
hosting of travel media from new markets, and retention of
public relations services.

2008/2009 MEDIA MARKETPLACES

GoMedia Canada Marketplace

CTC-US media event

CTC-US media event

CTC-Cariada media event.
Mexico Cty, Conozca— CTC.

Society of American Travel Wiriters ~ Annual

Quebec City P July 36, 2008
P NewYork
Berlin/Hamburg/FrankfurtiMunich

Chicago 1 February 5, 2009

MEDIA TOUR
PROGRAM

The Media Tour Program generates the most publicity for
tanitoba travel experiences. With the travel industry, it co-hosts
journalists and producers on media trips who come to experience
and then write about or broadcast their positive experiences.

For 2008, Travel Manitoba partnered with provincial and
national partners to leverage the $140,000 media tour program
budget with an additional $160,000 of in-kind support.

* 124 media trip projects

* |ndividual and group media visits generated $3 million
in equivalent ad value in media autlets around the world,
up four per cent from 2007.

» Three group media trips planned for 2009:
» Canoe-yoga - Go With the Flow
» Fall for Winnipeg
» Hecla Oasis - Luxuriate in Natural Wonders

* Hosted outlets included Backpacker Magazine, Traveldge West,
WDAZ-TV, in-Fisherman TV, Bowhunter TV, Randmcnally.com,
Pittsburgh Post Gazette, E! Entertainment, Toronto Star,

Regina Leader-Post, Elle Magazine, Canadian Geographic
Traveler, La Petite Séduction TV, Canadian Living, Loulou,

Zeit Onfine (Germany), The Times (UK.}, The Daily Express (UK.),
travelmole.com.

Location Date

Toronto/Montreal ' March 11-13, 2008

! September 19, 2008

November 17-20, 2008

© March 11, 2009
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Jet Set
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Great Lake
Gimli, Manitoba, is one long
prairie beach party,

Au bord de l'eau
Cians e coln de villdelatune prisd des
hanitohains, les p

Travel Planner
Planificateur de voyage

enfoute

Maintain media presence
in U.5. and Germany

Build media presence
in UK.

Explore media activities
in emerging international
markets

Expand and optimize
media centre at
Traveltdanitoba.com/Media
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Outlets featuring Manitoba also included:

The Mew York Times «  Doctors Review
BudgetTravel.com » Winnipeg Free Press
Chicago Tribune « Edmontan Journal
Leisura * Calgary Herald
Philadelphia Sunday Sun »  Midwest Outdoors
Healing Lifestyles & Spas ~ + Le Bel Age
American Hunter Cur Canada
Canada * VA destinations
Toronto )
Mational Post

via, AAAS Califarnia magazine, published Chris Woolsten's
Call of the Wild which states “Sparring males reliably put on
the best show on the tundra.” He's talking about polar bears.
Septernber 2008

In the Chicago Tribune, Bob Ecker, in Hunka, hunka burning
love in Manitoba snake dens, writes “These snakes emit a
musky kind of odor when aroused, and it hung heavy in the
warm air. - . "Calvin® for snakes.” June 22, 2008
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We need your news! The media relations team creates material

In LOULOU, Christine Laroche writes “part picturesque Prairie for travel media on an ongoing basis. Please send us your travel
town, part metropolitan centre and 100-percent fashionista news, story ideas, itineranes and packages and we'll use it
playground, this city is packed with great galleries, restaurants whenever relevant.

and, of course, superhat shaps” in Winnipeg. June 30, 2008

Circulation: 140,000 Travel Manitoba Media Relations

700 - 155 Carlton Street
Winnipeg, Manitoba R3C 3HE

In Western Living, Jake MacDonald, in Belugas, Birds (and
Bears), writes “...the train ride from Winnipeg alone makes
the trip (to Churchill} worthwhile. | would never fly to Churchill
unless the train was booked.” May 2008

Circulation: 184,715

Cathy Senecal Jillian Brown
Manager, Media Relations Specialist, Media Relations
204-927-7827 204-927-7832

csenecal@travelmanitoba.com  jibrown@travelmanitoba.com



